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ABSTRACT
A study was conducted in rural markets in the eastern province (Ampara and Batticaloa
districts) to understand the operation of rural markets and the behavioral pattern of
rural consumers visiting these markets. A few rural markets were purposively
selected and a survey was done by randomly selecting 190 consumer buyers visiting
the rural markets on a market day, using a structured questionnaire.

Two types of rural markets (Polas) were identified; periodic and non-periodic operate
in the districts, with the later being more in numbers. Most of the markets were
located close to the main road and were accessible easily. Consumers travelled
between 0.5 to 1.8km to reach a market, either by bicycle or on foot. The “consumer
basket” on a market day contained vegetables, dry fish, fish, rice and other essentials.
On average a consumer in the Ampara district spends Rs.354 on-a market day, while
this figure was Rs.465 in Batticaloa district. About 20 % of the expenses were to buy
vegetables and dry provisions, and close to 15 % on rice.

Market buyers were mainly consumers, due to an absence of trader and wholesale
buyers. Consumers visited the markets once a week or twice a week (90%). They
visited other rural markets too, due to non-availability of goods needed, higher prices
and bargaining not possible. Most of the consumers were unaware of prices prevailing
at nearby markets, while others got price information by visiting other markets or
from friends/relatives. The quantity of goods purchased by consumers did not differ
between the two districts.

Key words: rural market, periodic and non-periodic, consumers, expenditure, price
information.

INTRODUCTION

“The debate on the role of markets can, or do, in economic development has been

summarized by Harriss (1979), as agents of development on one side, and as agents

of underdevelopment when monopolized by a few traders. Markets can potentially

contribute to the development process in two ways. Firstly, they can provide a way to
allocate resources ensuring highest value production and maximum consumer
satisfaction. Secondly, and more controversially, they may stimulate growth, by
promoting technological innovation and increased supply and demand. Markets,
through their influences on incomes, prices and commodity flows play a crucial role
in determining national levels of production, and consumer access to food
(Scarborough and Kydd, 1992). Rural markets in Sri Lanka have been playing a
major role in the disposal of farm production, which is scattered throughout the

" island. Rural markets are commonly known as fairs (Polas) in Sri Lanka. The rural
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KA market derives its importance from its influence on agricuiturai production anu
marketing of peasant crops (Jackson, 1977). Abbott (1993) summarizes various participants \
(smallholders, landless, labourers, herders, fishermen) in low income marketing
systems, for whom rural markets have certain impact, such as buying inputs, credit
transfers, contract arrangements, source to buy livestock, employment opportunities. }
This study was carried out to understand the operation of rural markets inrelationto %
caloa area co.vered, number of y.illages served by a market, the'Pattefn 5f‘5‘5‘01jlsumer»
arn of expenduure_ and consumer price awareness E'lt ?gral marl.cets, with a view that it cguld
ively help marketing agencies to improve their activities, and in market policy formulation.
isiting
RESEARCH METHODOLOGY
A market survey was done in the Ampara and Batticaloa districts. As the sampling
perate ‘frame, a list of rural markets Provided by the I‘Joc.al Govemment Agthoritigs wgs
were used. "ljhere were 25 markets in the Amparg district and 29 1n.Battlca.110a district
velled respect.wely. Out of these rural markets, 18 in Arppara and 20 in Batt_lcaloa were
sumer purposively selected for the study, due to accessibility p¥obler.ns. Further information
ntials. about the rural markets was collected py use of a questionnaire on markf:t buyersf at
while _each rural market. Market Buyers, mainly consumer buyers, were interviewed. Five
o buy consumer buyers were selected randomly at each market for study on aimarket day.
This resulted in 90 respondents in Ampara and 100 respondents in Batticaloa being
interviewed. ’
lesale
. They ' '
prices . RESULTS AND DISCUSSION
ailing Operations of' rural markets . o ' .
cets or , Rural markets in Ampara and Bgttlcaloa d1s.tnc'ts could be grouped mt_o 2 categories,
- differ L based on the frequency of operations as ‘Periodic’- (not held daily) 10 in Ampara and

4 in Batticaloa and ‘Non-Periodic’-(held daily) 14 in Ampara and 21 in Batticaloa.
Observations indicate that non-periodic markets were more in numbers in both the

. districts, more than 75%, whereas the periodic markets are fewer (only 25-30%).
- price - De Silva (1978) identified 7 markets in Ampara and 13 markets in Batticaloa. The
lower numbers indirectly indicate that the daily functioning of the rural markets is
vital to serve the needs of the rural population covered by them. But, De Silva

s been : (1978) reported that only 7 rural markets existed in Ampara, and this figure was 13 |
‘agen s ~ for Batticaloa district. This study revealed that a typical rural market in the Ampara ‘
ntially - ditc,tn'ct serves to the nc?eds of 6 sprrounding vill.ages within an average radius of 6 |
way to . miles, whereas for Batticaloa the figures were 5 v111a.ges anq 4 _mlles respectively (sc?e
sumer Ann?xture A). Rural market. studies in other agrarian §001et1es by Mintz (1960) in

/th, by ;i, Haiti, Plattner (1975) and Skinner (1964) in China, Smith (1972) in Guatamala, and

‘aﬂ;ets, x Senanayake (1980) in the quuneggla district in Sri Lanka observed a similar type of

ial role market coverage of 3 to 4 mile radius.

o food

iying a

out the

1e rural
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Rural market accessibility and transport facilities

Most of the rural markets in both Amparai and Batticaloa districts are located close
to either the main roads or by-roads, hence making it easy to access by market users.
But due to the lack of better transport facilities in Batticaloa district only 50% of the
rural markets could be reached by bus/mini vans (Table 1).

Table 1: Rural market accessibility (Nos.) and distance traveled by Consumers

Avg. distance
District travelled Market access by consumers (%) Modes of transport used by
consumers
(km)
Main By | Gravel | Bus(Pub | .
road. road Lane path & pvt) Bicycle | Bullock | On foot
Ampara 1.8 12 05 01 - i5 54 04 24
Batticaloa 0.6 13 01 - 01 27 47 24 26

Market buyers - consumeér buyers béhaviour
The market buyers identified at the rural markets in both districts were mainly
consumer buyers and only a few cases of trader buyers at Akkaraipattu market. It was
disconcerting to report that, there was a total absence of trader buyers and wholesale
buyers at these rural markets. Hence, further discussion on market buyers is limited
only to consumer buyers at rural markets in both the districts. It is a universal fact that
- most rural areas are not served with a good network of roads and transport facilities
too, are weakly organized, which was also evident in both Amparai and Batticaloa
districts, especially with access to rural markets.

It was found that the average distance travelled by consumer buyers, in both districts
to reach the nearest market ranges from 0.5 to 1.8kms. (Table 1), and the common
mode of transport used is the bicycle, followed by walking (on foot) and by bus. It is
evident that in both districts, majority of rural market seems to serve a population
residing within a small radius of about 2kms., and that lack of good public transport
has compelled most consumers to visit the markets on foot or on bicycles. A similar
observation, was made by Senanayake (1980) in Kurunegala district where more
than 58% consumers travelled about 2mile to visit a rural market, and the mode of
transport used was by foot or bicycle (>75% consumers). The frequency of visits and
the reasons for visiting the market by consumers was studied. It was found that 55%
in Ampara and 48% in Batticaloa districts visited the rural market twice a week, and
37.5% and 44% respectively once a month. Senanayake (1980) had observed that in
Kurunegala district a majority of consumer buyers (>85 %) visited the rural markets
daily, and about 7% of them occasionally or twice a month.

Although the major reason for visiting the market was to buy their daily essentials/
consumables-Ampara 77.5% and Batticaloa 81% responding, other reasons too, like
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meeting the Grama Sevaka (G.S.) going to the post office. D.D.C. office, to meet a
friend or a relative were stated by the respondents, which is shown in Table 2 below.

Table 2: Frequency of visits and reasons for visiting rural markets

District Frequency of visiting Reasons for visiting rural markets
. No other To visit post [To visit To meet village
Once a week | Twice a week |Not regular reasons To meet G.S. office DD.Cofce |headman
Ampara 37.5% 55% 7.5 77.5% 13.75% 10% 8(775)% 6.25%
(39 (55) © 62) (i @®) 5
Batiicaloa 44% 48% 5% 81% 8% 9% 7% 10%
“4) (48) )] 81) @® &) (M (10
(Note :

Total adds up to exceed 100 due to multiple responses from individuals. Within brackets are
numbers responding.)

‘Expenditure patterns of consumer buyers at rural markets -
Normally rural markets serve as a very important source of supply outlet of consumer
necessities to a rural population. In this survey an attempt was made to find the
average amounts spent on such items by rural consumers. The main items in the
“consumer basket” of expenditure are vegetables, dry provisions, rice and “others”
(category includes soap, salt, sweets, pottery, textiles etc.). It was observed that the
amounts spent by a consumer responding at the rural markets on a market day ranged from
Rs. 120 to Rs. 606 in Ampara district and from Rs. 156 to Rs. 615 in Batticaloa district.

Senanayake (1980) observed that af the rural markets in Kurunegala district,
consumers spent about 20 per cent of total expenditure on the purchase of dry provisions,
dry fish and vegetables; 18 per cent on fresh fish and 31 per cent on rice. In Ampara

Table 3: Average Expenditure (Rs.) by consumer buyers on a market day

Dry Avg. total
District Veget- provi- > Fish |Rice [Others |expenditure
ables . fish
sions (Rs./person)

ara 62.65 179.04 127.78 [72.78 |546 |57 354
Anmp (18) (223) 1(7.8) 1(0.6) |(154) |q6.1) (100)

Batticaloa 9391 |91.35 |5594 |71.4 67.9 85.36 | 465
(20.2) 1(19.6) |(12.1) [(15.3) | (14.6) (18.3) {(100)

(Note: within brackets are percentage of total expenditure on each caiegory.)
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meeiing the Grama Sevaka (G.S.) going to the post office. D.D.C. office, to meet a
friend or a relative were stated by the respondents, which is shown in Table 2 below.

Table 2: Frequency of visits and reasons for visiting rural markets

District Frequency of visiting Reasons for visiting rural markets
. No other To visit post {To visit To meet village
Once a week [Twice a week {Not regular reasons To meet G.S. office D.D.Cooffce |headman
Anpara 37.5% 55% 7.5 77.5% 13.75% 10% 8'(775)% 6.25%
(30) (55) © (62) an ® &)
. 44% 48% 5% 81% 8% 9% 7% 10%
Batticaloa
(44) (48) 5} (81) ® ® 0 (10

(Note : Total adds up to exceed 100 due to multiple responses from individuals. Within brackets are
numbers responding.)

. Expenditure patterns of consumer buyers at rural markets

Normally rural markets serve as a very important source of supply outlet of consumer
necessities to a rural population. In this survey an attempt was made to find the
average amounts spent on such items by rural consumers. The main items in the
“consumer basket” of expenditure are vegetables, dry provisions, rice and “others”
(category includes soap, salt, sweets, pottery, textiles etc.). It was observed that the
amounts spent by a consumer responding at the rural markets on a market day ranged from
Rs. 120 to Rs. 606 in Ampara district and from Rs. 156 to R, 615 in Batticaloa district.

Senanayake (1980) observed that af the rural markets in Kurunegala district,
consumers spent about 20 per cent of total expenditure on the purchase of dry provisions,
dry fish and vegetables; 18 per cent on fresh fish and 31 per cent on rice. In Ampara

Table 3: Average Expenditure (Rs.) by consumer buyers on a market day

Dry Avg. total
District Veget- provi- Dry Fish | Rice | Others |expenditure
ables . fish
sions (Rs./person)

ara | 6265 [79.04 (2778 [7278 |546 |57 354
Ampara s @23 [(78) [@06) [154) |a6.1) (100)

Batticaloa 9391 9135 |5594 |714 67.9 85.36 | 465
(20.2) [(19.6) | (12.1) (15.3) [(14.6) |(18.3) (100)

(Note: within brackets are percentage of total expenditure on each caiegory.)
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Table 5: Average quantity of goods purchased on a market day

( by consumer buyers)
’ . Dry
Items/ | Rice | Ye&e- Fish [ Coconut | Lime | Plantai/ | Dry prov-
. tables Banana fish ..
District | kg kg nos. Nos. ision
kg kg kg
kg
Ampara | 3.0 | 4.81 0.75 2 1 0.5 047 | 2.02
(I)B:tucal- 261 52 | o77 3 3 1 075 0551 224

( Note: Vegetables:- weight of 3-4 commonly purchased itemg )

In Ampara district where more number of
observed that consumers had the tendency of

hi ’s garments were also sold at these
markets. On the average the quantity of goods

vary significantly between the two districts.

CONCLUSIONS
In the districts of Ampara and i

periodic and non- periodic. The markets serve around S to 6 vil
radius of 4 to 6miles, Most of the mark
public or private transport and bicycle,

were that all required goods unavailable, poor quality of goods, higher price and
bargaining impossible. About 40-70% of consumer buyers were unaware of price of
goods prevailing at other markets. Some consumer buyers (25-49 %) were aware of
prices at other markets by visiting them or through friends and relatives. The amount
of goods purchased On a market day by a consumer v’ve‘rer 2.5-3k
vegetables, 0.75kg of fish, 2 coconuts, O.Skg of bananas

of dry provisions (sugar, flour etc.).
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visit other rural markets implies that consumer demand is not being met at a single
market. Hence public and private marketing agencies should sell more varieties of
goods needed by rural consumers. This would help to widen consumer choice and
create a more competitive environment.

Further research into factors influencing the area covered and numbers of villages
served could be investigated to identify demand and supply scenarios at the rural
markets. Also, trader buyers aversion of rural markets for their supply needs could
be critically studied.

ACKNOWLEDGEMENTS
The authors wish to gratefully thank NARESA (now NSF) for granting funds (SSR/89/58)
to carry out this research study, and to the anonymous referee for his critical
constructive comments.

REFERENCES

Abbott J.C (1993) Marketing: The Rural Poor and Sustamablhty pp. 65-94. In
Agricultural and Food Marketing in Developing. Countries — Selected
Readings, (Ed John Abbott), CAB Internat10na1 by Oxon JUK.

" De Silva, M. (1978) Rural Markets Serving Small Farmers in Sri Lanka — An Over -
view. Food and Agriculture Organization (1978); FAO/DSE, Rural Market
Centre Development Program, Bangkok; Dec.1978.

Harriss, Barbara (1979) The role of Agro-commercial capital in rural

. development South Indian Social Scientist Assocratlon

] ackson, D.W. (1977) Polas in Central Sri Lanka; Some Prehrmnary Remarks on

the Development and functioning of Periodic Markets in Agriculture in the
Peasant Sector of Sri Lanka, Ceylon Studies Seminar, 1977; Peradeniya.

Mintz, S.W.(1960) Peasant Markets pp.112-119. In Scientific American, Scientific
American, Inc., New York, N.Y. 10017, USA. . .

Plattner S. (1975) Rural Market Networks pp.65-79. In Sczennf ic Amerzcan Scientific
American, Inc., New York, N.Y. 10017, USA..

Scarborough V. and J.Kydd (1992) Economic Analysis of Agncultural Market: A
Manual, Marketing. Series 5, Natural Resources Institute, Oversea Devel
opment Agency, Chatham U.K.

Senanayake S.M.P.(1980) Penodxc Rural Markets in the Kurunegala Drstnct

. Agrarian Research and Tralmng Institute, Colombo, 1980.

Smith, Carol Ann (1972) The Domestic Marketing system in Western Guatamala
An economic locational, and cultural analys1s Stanford Unlversny,

- Unpublished Ph D the31s '

Skmner G.W. (1964) Marketlng and Social Structures in rural Chma Part 1 Journal i
of Asian Studies 24: 3 — 43. '

(MS accepted 30 August 2000) - -

34




Rural markets in eastern Srilanka

'ngli Annexture A ;
:s of
and Area and number of villages covered by rural markets
In Ampara district
ages Location of markets Area covered Number of villages
rural (in radial miles) served
ould 1. Padiyatalawa . 10 20
2. Maha Oya 09 15
3. Gonagolla 08 10
4. Uhana 06 08
9{58) _ 5. Thambiluvil 05 03
tical 6. Central Camp 05 ' 12
7. Maruthamunai 01 03
8. Pandiruppu = - : 01 01
9. Natpiddimunai 03 ‘ 04
in 10. Sainthamaruthu 02 01
11. Karaitiva 02 . 01
12. Sammanthurai 66 - 05
13. Ninthavur 03 02
Jver ) 14. Annamalay - 04 ’ 02
et 15. Pottuvil 15 04
16. Akkaraipattu - 20 15
17. Addalaichchenai .05 01
18. Malwatte ) 1.5 01
n
the In Batticaloa district
:iaﬁ c _ Location of market » Area covered Number of villages
_ ‘ (in radial miles) served
ntific L. Chenkalady ‘ ' 07 09 .
2. Vantharumoolai 25 03
-A 3. Thumpankerni 03 06
el 4. Palugamam 03 07
5. Periyaporathivu 04 08
6. Koddai Kallar 01 01
7. Onthachimadam o 01
: - 8. Kaluwanchikudy | 06 10
ala: 9. Kaluthawalai 01 01
10. Thettathivu 01 01
: 11. Mandur 05 07
urnal i ' 12. Palayadiveddaj 10 13
) ' 4 13. Arumugathan Kudiyiruppu 01 ‘ 01
g 14. Arayampathy (Div No 01) 10 " 05
15. Periya Kallar 02 04
g : 16. Thuraineelavanai 02 03
: 17. Valaichchenai 08 06
' 18. Oddamavadai 01 01
19. Kiran 07 ' 09
20. Morakottan Chenai 02 o 02




